
ALBERTA CONSTRUCTION 
MAGAZINE READERS ARE

 presidents & owners
 senior executives
 project managers

WORKING IN

  commercial 
construction

  manufacturing &
fabrication

  energy service & supply
  engineering &
architecture
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SOLUTIONS FOR YOUR ADVERTISING NEEDS

2012 Top Projects Award winner Elevation Place
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Readership

ADMINISTRATIVE

MIDDLE MANAGEMENT  8%

PROJECT MANAGEMENT  3%

CONSTRUCTION MANAGER  1%

MIDDLE M
ANAGEM

EN
T &

 

LEADERSHIP ROLES

ADMINISTTRATATA IVE

25% OW
NER, PARTNER

  21% CEO, GENERAL MANAGER, BRANCH MANAGER

TREASURER, SENIOR EXECUTIVE

  17
% PRESIDENT, V

ICE-PRESIDENT, D
IRECTOR, E

XECUTIVE DIRECTOR

EXECUTIVE & TOP-LEVEL MANAGEMENT

63%
12%

OPERATIONS & TRADES 2%

ENGINEERING & ARCHITECTURE 2%

ADMINISTRATIVE, SUPPORT & ARCHIVES 6%

SALES, MARKETING & BUSINESS DEVELOPMENT 6%

PURCHASING 1%

OTHER 8%

Breakdown of Alberta 
Construction Magazine’s 
readership by job title.

As an advertiser, it’s important for you to know that you’re reaching the right audience. Alberta Construction Magazine’s 
readership statistics—illustrated by the graphs on this page and the following page—show the magazine’s demographics 
across the construction industry.

This information shows a 75% proportion of MANAGEMENT-LEVEL 
DECISION MAKERS. Within this percentage are individuals who 
run their own construction service, supply or trade companies. 

Source: Market research survey of Alberta Construction Magazine subscribers, conducted by Bramm Research (2013). Total sample of 200 surveyed.
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Circulation & distribution

An average of 8,500 copies of Alberta Construction Magazine are printed per quarterly issue. Copies are distributed to an 
effective combination of quali� ed, paid and controlled circulation in various industry sectors across Canada and especially 
within the province of Alberta. A signi� cant number of copies are also distributed at trade shows throughout the year.
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Distribution strategies for 
Alberta Construction Magazine

Reported reader industries were extremely varied, 
with 12% of surveyed readers (the highest proportion) 
working in COMMERCIAL CONSTRUCTION.

Source: Market research survey of Alberta Construction Magazine subscribers, conducted by Bramm Research (2013). Total sample of 200 surveyed.

The top 10 industries 
represented by Alberta 
Construction Magazine 
readers are:
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About the magazine

In every issue

In addition to feature 
stories on topical 

and timely issues affecting the 
construction industry, Alberta 
Construction Magazine also 
offers regularly featured 
departments, including:

AROUND CANADA: Key 
developments and projects from 
Canada’s construction industry

BUSINESS OF BUILDING: 
Business ideas and practices to 
keep you competitive

BUILDING BLOCKS: An uncommon 
look at common building materials

LEGAL EDGE: Advice from the legal 
community to help you navigate the 
legalities of the construction industry

TRADE TALK: A discussion of the 
pressing issues encountered in the 
boardroom or out in the � eld

FINISHING TOUCHES: The added 
tweaks that make your construction 
project stand out

PEOPLE, PRODUCTS & 
PROJECTS: A showcase for 
employees on the move, new 
products and projects won by 
construction � rms

PROJECT UPDATE: A snapshot 
summary of a key construction 
project underway in Alberta

TIME CAPSULE: A look back at 
the stories behind some of Alberta’s 
heritage landmarks

Published four times per year, Alberta Construction Magazine is 
Alberta’s only business magazine exclusively devoted to covering the 
construction industry. 

This glossy, full-colour magazine is valued by an extremely wide range 
of readership for its balanced and relevant reporting that showcases the 
Alberta construction industry’s projects and people.

Coupled with compelling photojournalism and vibrant design, Alberta 
Construction Magazine is an invaluable resource to those with a keen 
interest in the construction industry, making it a mainstay in of� ces 
around the province and a valuable tool for advertisers.

Alberta Construction Magazine regularly reports on signi� cant 
projects from each major construction sector, including:

Commercial
TOPICS LIKE  Shopping centres, of� ce buildings, warehouses

Institutional
TOPICS LIKE  Hospitals, schools, universities, civic buildings

Infrastructure
TOPICS LIKE  Roads, bridges, utilities

Industrial
TOPICS LIKE  Oilsands, petrochemical, forestry, power

With its 2014 editorial lineup, 
Alberta Construction Magazine 
celebrates 35 years as Alberta’s 
number-one construction industry 
magazine. Align your marketing 

strategy with this trusted publication.

Alberta 
Construction 

Magazine turns

35
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Editorial schedule

Spring issue
   SUSTAINABILITY: At its core, sustainability means meeting 

the needs of the present while not neglecting the future. With initiatives like 
LEED and tougher regulations, sustainability has never been so important. 
We’ll look at how the industry is meeting these challenges through green 
building practices and related strategies.

PLUS: •   Cold weather construction •  Safety and security

Summer issue
   TOOLS & TECHNOLOGY: Construction professionals 

understand that in order to do the job well, you need the right tool for the job. 
But it’s not only tools that are important. Construction today relies heavily on 
technologies like BIM to save time and money. We’ll explore the latest of both.

PLUS: •   Building materials •  Landscaping

Fall issue
ENERGY: Alberta’s reputation as an energy provider is well known 
throughout Canada and the rest of the world. But the resources don’t 
come out of the ground themselves—the construction industry plays a 
primary role. A look at notable construction projects in the energy sector, 
including the oilsands, conventional oil and gas, pipelines, and 
alternative/renewable energy sectors.

PLUS: •   Transportation •   On-site security and theft protection

Winter issue
TOP PROJECTS: It’s time to announce the winners of the best 
construction projects across Alberta in the commercial, institutional, 
civil and industrial construction sectors.

PLUS: •   Labour trends •   Scaffolding

Issue Sales Close Ad Material Due Release Date

Spring issue February 5, 2014 February 7, 2014 February 28, 2014

Summer issue May 7, 2014 May 9, 2014 May 30, 2014

Fall issue August 6, 2014 August 8, 2014 August 29, 2014

Winter issue November 5, 2014 November 7, 2014 November 28, 2014

Key dates for advertising in Alberta Construction Magazine

*  Trade show and event distribution is accurate at time of printing but is subject to change without notice. 
Each event has been placed in the schedule with the month/issue of Alberta Construction Magazine that will be available at that particular event.

There’s a reason Alberta Construction Magazine is the must-read publication of Alberta’s construction professionals: for over 
three decades, we’ve had our � nger on the pulse of the industry like no other publication. While Alberta Construction Magazine 
includes relevant and timely feature articles, each issue also focuses on a theme of interest to construction professionals. 

This issue will be distributed at:*

•   BUILDEX Edmonton, Edmonton, Alberta
•   ISA Edmonton Exhibit & Conference, Edmonton, Alberta

This issue will be distributed at:

•   BUILDEX Calgary, Calgary, Alberta
•   Oil Sands Trade Show, Fort McMurray, Alberta
•   National Supply Chain Forum, Calgary, Alberta

This issue will be distributed at:

•   SIGNATURE EVENT  
Top Projects Awards Luncheon, Edmonton, Alberta

This issue will be distributed at:

•   Global Petroleum Show, Calgary, Alberta

Editorial schedule is correct at time of printing but is subject to change without notice.
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Enhance your marketing 
presence with sponsorships 
Alberta Construction Magazine is a part of a valuable 
network of media solutions that offers advertisers a 
wide range of opportunities for print, online and 
event exposure.

Event sponsorship gives you the chance to reach a targeted 
construction audience over and above the readership 
provided by the magazine. Read more about a special event 
to be presented by Alberta Construction Magazine in 2014:

EVENT SPONSORSHIP OPPORTUNITY

Our 2014 Top Projects Award winners will be 
announced and celebrated at a special awards luncheon. 
The afternoon’s program will feature the presentation of 
awards, the unveiling of Alberta Construction Magazine’s 
winter issue and guest speakers discussing cutting-edge 
topics relevant to the industry today.

BECOME AN EVENT SPONSOR: The bene� ts of 
sponsorship can include speaking opportunities, 
program advertising and the inclusion of your logo on 
signage, electronic displays and other on-site materials.

AUDIENCE: We are planning for 250 attendees this year, 
including those individuals involved in the nominated 
and winning projects such as members of construction 
associations, developers, general contractors, 
construction management consultants, 
engineers and architects.

Top Projects Awards Luncheon

Additional exposure

Custom print advertising 
options in Alberta 
Construction Magazine

ADVERTORIALS
An advertorial is an advertising/editorial hybrid 
where an advertiser enlists Alberta Construction 
Magazine to produce a feature describing a company, 
product or service. Advertorials can be one or two 
pages in length and are priced at a 20 per cent 
premium above the full-page or double-page spread 
rates. Advertorial sales close dates are two weeks 
prior to listed advertising sales close dates. 

INSERTS & ATTACHMENTS
Inserts, tip-ons, belly bands and spadias provide 
four unique ways for advertisers to take advantage of 
Alberta Construction Magazine ’s targeted distribution.

GUARANTEED PLACEMENT
Advertisers may occasionally request their ad material 
to be placed in a speci� c section or on a speci� c page 
of a publication. For a 20 per cent surcharge, an 
advertiser can be guaranteed one of a selection of 
available positions in Alberta Construction Magazine.

You can � nd a complete listing 
of our advertorial, insert and attachment 
guidelines on our media guide web page: 
junewarren-nickles.com/mediaguides. 

For more information, contact your 
sales representative.
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Digital advertising

Albertaconstructionmagazine.com advertising is available through the new Construction 
Pack of websites, which gives advertisers the power to access a more speci� c group of 
construction industry web users than ever before. Digital advertising in the Construction 
Pack of websites puts your ad in rotation on two JuneWarren-Nickle’s Energy Group 
websites that feature construction topics, news and data:

  A more targeted online advertising solution: 
Construction Pack websites and e-newsletters

For more information on these and other great online 
advertising opportunities, view our Online Advertising 
media guide at junewarren-nickles.com/mediaguides.

         albertaconstructionmagazine.com

         
postreport.ca

Advertise in our Construction e-newsletters
In 2014, a new digital advertising opportunity will join our portfolio—the chance 
to book advertising in a set of e-newsletters targeted to the inboxes 
of our construction subscribers. 

User statistics 
for the 

Construction Pack

September 1, 2012, to August 31, 2013*:

39,549 total visits

23,605 unique visitors

97,013 page views

Source: Google Analytics

* Since this con� guration of websites is new for 2013, these statistics 
show the sum of total visits, unique visitors and page views for each 

website during this date range.
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Edmonton
220 – 9303 34 Avenue NW
Edmonton, AB  T6E 5W8
tel: 780.944.9333  |  fax: 780.944.9500
toll-free: 1.800.563.2946

Calgary
2nd Flr–816 55 Avenue NE
Calgary, AB  T2E 6Y4
tel: 403.209.3500  |  fax: 403.245.8666
toll-free: 1.800.387.2446

junewarren-nickles.com

JuneWarren-Nickle’s Energy Group is owned by Glacier Media Inc.Alberta Construction Magazine and albertaconstructionmagazine.com are products of JuneWarren-Nickle’s Energy Group.

JuneWarren-Nickle’s Energy Group produces authoritative print and 
online publications, data sets, maps, charts, directories, and events. 
We are the Canadian leader in providing rich information about 
the oil & gas and construction industries. Our commitment to our 
readers and advertisers remains steadfast: to be the most trusted 
source of energy information in Canada.

AGENCY COMMISSION
& CASH DISCOUNTS
15% of gross billing allowed on 
standard ad pricing, advertorials 
and guaranteed position charges 
to accredited agencies only. Cash 
discount is 3% of the net, and 
the cash discount date is 15 days 
after date of invoice.

DESIGN SERVICES 
Advertising design and proo� ng 
services are available—contact 
your sales representative 
for more details on included 
services, fees and conditions.

Magazine ad rates Prices include process colour. Cancellations made after ad material due date will be invoiced at 50%. 
Cover positions are non-cancellable. Rates effective September 1, 2013, for advertising in 2014.

Size 1X 3X 6X 9X

Double-page spread $ 5,550 $ 5,320 $ 5,130 $ 4,910

Full page 3,180 3,040 2,910 2,810

2/3 V 2,480 2,250 2,160 2,080

1/2 V or H 1,980 1,880 1,810 1,720

1/3 V or SQ 1,530 1,450 1,400 1,330

1/4 V or H 1,050 1,010 970 920

Outside back cover 4,580 4,390 4,210 4,060

Inside front cover 4,270 4,110 3,910 3,800

Inside back cover 4,270 4,110 3,910 3,800

Gatefold 8,780 – – –

Double-page spread
trim: 16.25ʺ wide x 10.75ʺ tall
bleed: 16.75ʺ wide x 11.25ʺ tall
live: 15.75ʺ wide x 10.25ʺ tall

2/3 page vertical
4.625ʺ wide x 9.5ʺ tall

1/2 page vertical
3.4375ʺ wide x 9.5ʺ tall

1/2 page horizontal
7.0625ʺ wide x 4.625ʺ tall

1/3 page vertical
2.25ʺ wide x 9.5ʺ tall

1/3 page square
4.625ʺ wide x 4.625ʺ tall

1/4 page vertical
3.4375ʺ wide x 4.625ʺ tall

1/4 page horizontal
7.0625ʺ wide x 2.25ʺ tall

Full page
trim: 8.125ʺ wide x 10.75ʺ tall
bleed: 8.625ʺ wide x 11.25ʺ tall
live: 7.625ʺ wide x 10.25ʺ tall

Magazine ad sizes Please note the size increases for double-page spreads and 
full-page ads. New size takes effect for the Spring 2014 issue.

For more information on advertising or sponsoring, please contact your sales representative. 
If you are a new advertiser, please contact Christopher Kuntz by phone at 403.516.3492 or email at ckuntz@junewarren-nickles.com.

SUBMITTING YOUR AD: JuneWarren-Nickle’s Energy Group uses AdDesk to receive ad material online. Visit addesk.junewarren-nickles.com 
and log in to � nd full advertising � le guidelines or to upload your ad or ad material. For assistance, please contact the Ad Traf� c Coordinator at 
780.944.9333 (toll-free 1.800.563.2946) or atc@junewarren-nickles.com. 


